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M  E  D  I  A    A  D V  I  S  O  R  Y 
 
Family-Owned Bakery Introduces Unique Line of Soft, Super-Moist Premium 

Cookies with Focus on Comfort 
Regardless of Economic Conditions, Rich, Delicious Cookies Remain One of  

Life’s Simple Pleasures 
 
 
FORT WAYNE, Ind., USA (June 15, 2009) — Today, Ellison Bakery, Inc. announced the 
introduction of nine varieties of soft, premium cookies that will be sold in grocery stores across 
the nation. 
 
“Our new cookies have a distinctive, soft, rich, chewy texture, due to their extremely high 
moisture content,” said company co-founder and chairman of the board, William Ellis. 
“Consumers will also enjoy a fresher cookie experience with our brand, because Ellison Bakery 
premium cookies will be on the shelf just one third as long as most others on the cookie aisle.” 
 
The new cookie varieties include unique recipes such as Soft Apple Raisin, Soft Rocky Road and 
Soft Raspberry Filled, as well as traditional favorites like Soft Chocolate Chip, Soft Oatmeal and 
Soft Oatmeal Raisin. The line also includes Soft Molasses, Soft Date Filled and Classic Sugar.  
 
Unlike the cookies of large institutional bakeries, Ellison Bakery cookies are made using time-
honored recipes that have been handed down over generations, Ellis explained.  While some are 
variations on original recipes, all the recipes are proprietary to the family-owned bakery that has 
called Fort Wayne, Ind. its home for over six decades. 
 
Ellis added that his family pays particular attention to the quality of the ingredients that go into 
each cookie, and that this extra attention to detail is part of the family’s “culture of quality” that 
was established by his brother and Ellison Bakery founder, Don Ellis, back in 1945. 
 
“These cookies are definitely designed to cater to adult tastes,” said Ellis. “They have been 
specifically formulated for the more discriminating palate of the 35-and-over female consumer. 
These women know what they like and with top-quality ingredients, exceptional freshness, rich, 
moist consistency and satisfying portion size, our cookies have what they’re looking for.” 
 
Ellis noted that the new cookies recently tested very well in focus groups with both 35-and-over 
and 45-and-over females. Members of both demographic groups noted that they often select 
premium cookie brands for their personal enjoyment, in addition to purchasing the mainstream 
brands favored by their children. 
 
 

- MORE - 
 



The 64-year-old family-owned bakery is no stranger to the cookie business. In addition to being 
the first franchise owner for a popular national cookie brand for decades, Ellison also manages 
several non-consumer cookie brands, while providing contract-baking services for a variety of 
national and international brands. 
 
“Cookies are the ultimate comfort food,” said MJ Sparks, National Sales Manager for Ellison. 
“Many people associate soft cookies with home baking and other pleasant memories of their 
family and childhood.”  
 
“We can all use a little stress reduction now and then,” observed Sparks. “Setting some time 
aside for yourself to enjoy a cookie or two is a simple way to escape the day’s challenges, if only 
for a few moments.”  
 
The company has adopted the slogan “Find Comfort in Our Cookies,” to underscore what it 
believes to be the emotionally nurturing benefits of treating oneself to the occasional premium 
cookie. 
 
In fact, Americans appear to be seeking additional comfort from economic woes by taking more 
time to enjoy cookies than in happier days, according to a Feb. 2009 article in Modern Baking 
Magazine. Not only has the current economic climate not hurt cookie sales, it has apparently 
stimulated them by 7.4 percent over the previous year, according to independent food industry 
consultant and article contributor, the Perishable Group. 
 
Company officials said the product launch also coincides with the posting of a new consumer-
focused Web site, http://www.ellisonbakery.com, that will highlight the brand, the bakery’s 
family origins and the nine new cookie varieties it now offers. 
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Editor’s Note:  
About Ellison Bakery, Inc.  
Ellison Bakery, Inc. is a family-owned and operated supplier and manufacturer of baked 
products headquartered in Fort Wayne, Indiana. Started by Don Ellis in 1945, the family has 
been in the business of baking for over six decades. In addition to its new line of consumer-
oriented cookies, Ellison Bakery, Inc. produces cookies and a variety of crunch and inclusion 
products for the ice-cream industry. The company also markets a variety of non-consumer cookie 
brands and provides contract-baking services for a variety of national and international brands. 
 
 
 

 
 

 


